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VISA PROCESSING

• Wait times for visitor visas have soared due to pandemic delays at consulates worldwide, harming recovery by dissuading 
visitation.

• For the top 10 inbound markets that require a visa, average interview wait times have increased from an average of 419 days 
in May to 442 days in July.  

• By improving visa processing operations in Mexico, Brazil and India, the State Department could significantly reduce the scale 
the problem. 

• Of the top 10 markets requiring a visitor visa in 2019, Mexico, Brazil and India made up 77% of the volume. 

• Lowering visa wait times to less than 30 days worldwide could bring an additional 2.2 million international visitors and $5.2 
billion in spending through the end of 2022. (U.S. Travel Association and Tourism Economics, June)

SUSTAINABILITY
• The U.S. travel industry came together to launch the Sustainable Travel Coalition in July. 

• The coalition’s short-term policy priorities include tax credits for sustainable aviation fuels and to expand the deployment of 
EV charging stations.

• As the federal government focuses its efforts on expanding EV infrastructure, it is crucial that charging stations are made 
accessible in all regions of the country. 

TRAVEL SENTIMENT
Leisure Travel
• Pent-up leisure travel demand is superseding inflation woes for the time being.

• 92% of American travelers report plans to travel in the next six months (Longwoods, July 12)

Business Travel
• Over half of large-company executives agree that reducing business travel may represent short-term savings but will bring 

long-term negative impacts on revenue (June 29, U.S. Travel Association, J.D. Power and Tourism Economics)

• Nearly nine in 10 (88%) business travelers expect to take at least one business trip in the next six months. More than two-
thirds of executives expect their company will spend less on business travel in the next 6 months compared to 2019.

• Half of companies still have policies in place restricting business travel.

FORECAST AND PERFORMANCE
• All segments of travel, in spite of rising inflation, will surge in the short term due to pent-up demand and consumer savings. 

• Travel businesses have reported positive Q2 earnings. For example, Marriott International saw Q2 revenues accelerate by 
69.5% compared to the previous year.

• Delta Air Lines, American Airlines and United Airlines all reported profitable Q2s. 

• It is estimated that $1.05 trillion (in 2019 dollars, adjusted for inflation) will be spent on travel in the U.S. in 2022, but this is still 
10% below 2019 levels and 16% below where it should be in 2022 if not for the pandemic. 
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• However, demand for all segments of travel is projected to soften, and other factors (e.g., inflation and a possible 
recession) will lead to slower growth in the later years of U.S. Travel’s forecast.

WORKFORCE

• While other sectors of the economy have recovered from the pandemic, the travel workforce remains disproportionately 
depleted. With 1.6 million job openings in May (latest available), L&H accounts for a disproportionate one-in-seven of all 
U.S. job openings (11.3 million).

• For every 100 job openings there are only 53 available workers.

• The problem isn’t a lack of openings but a lack of available workers. In fact, while many industries have now nearly or 
fully recovered and are posting job openings focused on growth, L&H is desperately seeking to fill jobs to recover to 
where it was in 2019.

• To staff more L&H positions, we must expand access to temporary worker programs and increase immigrant labor, 
including releasing all authorized H-2B visas.


